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GRAPHIC PROFILE

INTRODUCTION
When we talk about our brand identity, we’re talking
our personality. How our clients, consumers and
suppliers experience our brand. We achieve this
through our visual language and tone of voice.
The identity elements – our logo, typography, color
palette, and corporate pattern – allow us to create
memorable communication which is light, engaging
and consistent.
In this document, you’ll be guided through the various
rules, templates and examples which make it possible
for us to take joint responsibility for our identity.
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THE MODERN COMPANY
Benify is a world leader in HR technology with
a strong heritage of challenging the status quo.
Through innovation which powers new ways of
working, we are redefining the employer-employee
relationship.
We offer a digital experience which is engaging,
inclusive and simple. When our customers talk to us,
we’re honest, insightful and likeable. These values
are part of our fiber. They’re illustrated through our
identity.
We’re different. And we’re proud to be so.
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LOGOTYPE

LANDSCAPE FORMAT

How to use the
logotype

The Benify logo is an important
part of this process. It helps us
to build strong brand association
and connects our audience to
our broader brand experience.
The logo should be clearly visible
on all Benify communication and
replicated true to its original form.
The logo consists of a word
image and a graphic element. The
typeface is Dax Pro and the graphic
element depicts the Globe, which
consists of flexible notes.

PORTRAIT FORMAT

The logo can be used in two
formats – landscape and portrait.
The most common format is
landscape.

LOGOTYPES
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LOGOTYPE
Placement and
usage
To ensure the logo is fully visible,
it's important to minimize any
competing elements close to the
placement of the logo.
Ensure a minimum free zone in the
immediate area surrounding the
logo (see diagram to the right).

PLACEMENT LANDSCAPE / PORTRAIT
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LOGOTYPES
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COLORS

PRIMARY

How to use the
colors
Benify’s brand identity consists of
two primary- and seven secondary
colors. The primary colors are used
in the logo and as the background
for promotional material.
The secondary colors are used
as accent colors for benefits and
graphic elements, as well as the
background for other product
groups within the brand.

COLORS

C91 M49 Y0 K0
R0 G89 B169
PMS 3005C

C100 M65 Y0 K9
R0 G80 B154
PMS 2945C

SECONDARY

C0 M0 Y0 K6
R244 G244 B244
PMS COOL GRAY1

C0 M0 Y0 K40
R178 G178 B178
PMS COOL GRAY6

C5 M28 Y92 K0
R243 G187 B27
PMS 7404

C76 M27 Y0 K0
R34 G149 B211
PMS 292

C0 M58 Y85 K0
R240 G131 B50
PMS 158

C74 M0 Y51 K0
R35 G176 B150
PMS 3115

C6 M84 Y42 K0
R224 G70 B103
PMS 219
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CORPORATE
PATTERN
Benify’s corporate pattern consists
of a multi-colored bubble theme.
Used discreetly, this offers a playful
and dynamic impression of our
brand. The soft round shapes are
the basis for Benify's identity to
communicate that we’re friendly,
accessible and easy to work with.
The patterns are compiled using
five of our secondary colors. They
can be used as backgrounds for
the various categories within the
Benify brand.

PATTERN
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TYPEFACE
Our main font

The Neue Helvetica LT font family
is Benify’s primary typeface. This
spacious digital-friendly font is an
expression of our brand persona
and overall tonality. It’s clean, soft
and functional character offers a
powerful first impression to our
audience. We use medium and
bold weighting for headlines, light
weighting for body texts and light
italic weighting for quotations.
Arial is our secondary font and an
easily accessible alternative. Its
use is limited to corporate material
which must be opened by general
software systems.

Rubrik
Helvetica 75 Bold/
Helvetica 45 Light
Textstorlek: 24–30 pt
Radavstånd: 27–33 pt

HELVETICA NEUE LT BOLD
Helvetica Neue LT Light

Ingress
Helvetica 65 Medium
Textstorlek: 9–11 pt
Radavstånd: 12–14 pt

Lorem ipsum dolor sit amet, consectetur adipisicing elit, sed
do min eiusmod tempor incididunt ut labore et dolore magna
aliqua. Ut enim ad minim veniam, quis nostrud exercitation
ullamco laboris nisi ut aliquip ex ea commodo consequat.

Brödtext
Helvetica 45 Light
Textstorlek: 9–11 pt
Radavstånd: 12–14 pt

Lorem ipsum dolor sit amet, consectetur adipisicing elit, sed
do min eiusmod tempor incididunt ut labore et dolore magna
aliqua. Ut enim ad minim veniam, quis nostrud exercitation
ullamco laboris nisi ut aliquip ex ea commodo consequat.

Citation
Helvetica 45 Light italic
Textstorlek: 9–11 pt
Radavstånd: 12–14 pt

TYPOGRAPHY

Lorem ipsum dolor sit amet, consectetur adipisicing elit, sed
do min eiusmod tempor incididunt ut labore et dolore magna
aliqua. Ut enim ad minim veniam, quis nostrud exercitation
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TYPEFACE
Design
guidelines

Subheadline

Is set in capital letters and in the weight 65 Medium
Size 14 pt, line spacing of approx. 17 pt.
Headline

Within our material, we use a
clear hierarchy of text sizes and
weighting. This establishes a
relationship between different types
of information and their assigned
importance.
The example to the right is
formatted as A4 print material.

Helvetica Neue 75 Bold
Size 24 pt, line spacing 27 pt.
Introduction

Helvetica Neue 65 Medium
Size 10 pt, line spacing 13 pt. Track approximately 5.

Body text

Helvetica Neue 45 Light
Size 10 pt, line spacing 13 pt. Track approximately 10.
Helvetica Neue 65 Medium for subheadlines in body text.

TYPOGRAPHY
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TYPEFACE
Leaflets

The following pages contain
working examples of how
the branding identity works
in practice. The consistent
and repeated use of design
elements reinforces our design
style, essentially building the
Benify visual language.

TYPOGRAPHY
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VISUAL
LANGUAGE
Photography
Our visual content is representative
of our brand values.
Our images communicate that
we are a modern, committed and
professional company.
At the same time, the images
should depict an urban feel to
highlight our mobile product, our
urban demographic userbase
and our vibrant brand values.
Round shapes should be used for
consistency purposes.

VISUAL LANGUAGE
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VISUAL
LANGUAGE
Icons
Any use of icons should follow the
same round shape concept and
include the secondary colors.
The icons are primarily intended
to illustrate different notions,
functions and specific features of
the Benify product (for example, in
PowerPoint).

VISUAL LANGUAGE
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VISUAL
LANGUAGE
Illustrations
Illustrations can be used to balance
any heavy statistical- or textual
content – with the intention to
lighten the content. Examples
can be eBooks, pitch projects,
PowerPoints etc.

VISUAL LANGUAGE
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TONE OF
VOICE
Our tone reflects the simplicity of
our digital experience. It should
be short, simple and light. We’re
made for mobile. Less is always
more.
Our reputation as a new thinker is
made possible by content which
is insightful, progressive and
authoritative.
But we do it in our own way. We
make light work of heavy content.
And turn complex into simple.

TONE OF VOICE

A

14

GRAPHIC PROFILE

EXAMPLE OF APPLICATION
Here you can find some examples of the materials
which encapsulate our graphical profile.
• Brochure
• Poster
• OnePagers
• Roll-ups
• PowerPoint
• eLetter
• Website
• Word template
• eBook
• Merchandise
• Film
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BROCHURE
COVER
The brochure is using the primary
blue color as a background and
the bubble concept with images,
which convey friendly, dynamic
environment.
The typeface for the cover is
Helevetica Neue LT.

BROCHURES & FOLDERS
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BROCHURE
SPREAD
Helevetica Neue LT is used as a
main typeface together with the
images representing dynamic
working environment and benify
products in round shapes.
It's important to keep the layout
clean and easy to read.

BROCHURES & FOLDERS
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POSTER
Posters are following pretty much
the same concept as the rest of the
materials.
Images cover the background
with Helevetica Neue LT on the
top of this. Round shaped graphic
elements like bubbles should
be used for consistent graphic
language.

POSTERS
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ONE PAGER
One pager is another example
of a consistent and clean design.
The corporate pattern is used to
reinforce brand recognition and
to differentiate between different
categories within the product
model.
The colors used are the secondary
colors.

ONE PAGERS
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ROLL-UP
The rollups are using the same
concept with the images and
icons.
For the employee lifecycle the
best way to illustrate would be
the icons with the secondary
colors and primary color as a
background.

ROLL-UPS

A

20

GRAPHIC PROFILE

POWER
POINT
Power Point template offers a
broad variety of graphic including
backgrounds, icons and images.
The typeface for the powerpoint
is Arial because it's installed on
majority of computers and similar to
Helvetica.

POWERPOINT
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NEWSLETTER
Newsletter layout consists of an
image with the bubbles and text
under. Minimal design contributes
to an easy readability and concise
message.

NEWSLETTER
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WEBSITE
The website is the face of
the company. That's why it's
important that it conveys the right
message and visually appealing in
accordance wit the brand identity.

WEBSITE
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WORD
TEMPLATE
Word template should be easy to
use and convey a serious message,
which is appropriate in majority of
business documents.
Subtle round shaped graphic
elements and logo give association
with Benify brand.

WORD TEMPLATE
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eBOOK
eBooks are following the same
concept as the rest of the materials
with the corporate typface Helvetica Neue.
Keeping the same layout setup, it's
important that they differentiate
from each other in terms of colors
and graphic elements.

EBOOKS
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GIVEAWAYS
It's important that giveaways are
attractive and consistent with the
brand concept.
We would like our clients/partners
to keep them to promote our brand
further.

GIVEAWAYS
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FILM
Motion production should use
images which are consistent
with our visual language. Graphic
elements like the bubbles enhance
the brand recognition.
Animated movies are easy to
percieve and make it exciting
for viewers to take in statistical
information about for example
different types of benefits.

MOTION PRODUCTION

A

